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dX = f(PX, PR, Y, T, E, A, Z)



STHA:  V(H+P) > E(T+H) = a(HA) -> N(C) -> HA

Globalization can be seen as bringing the world closer together, as well as dividing the world deeper.  The global movement of goods has been occurring for many centuries, and throughout history it can be generally classified as either being (a) an equal bartering of goods, equally benefiting both parities, or (b) an unequal exchange of goods disproportionately benefiting one party.  Currently, the global movement of ideas, people, and commodities and their effect on consumption patterns can be seen as (a) or (b), depending on which viewpoint one takes.  One reason for this discrepancy between viewpoints on consumption issues and theories is because the concept of habitus is traditionally overlooked, ignored, or flatly disregarded. 
In order to understand how habitus has been disregarded in conventional consumption theory and the importance of its inclusion, this paper will first thoroughly define the term habitus, as well as outline prevailing consumption theories.  With understanding of these concepts in hand, detailed examples will be given for how the global movement of ideas, people, and commodities have influenced consumption behavior in India and Norway, while paying close attention to the notion of habitus.  Simplified theories will be developed for each of these three movement areas, as well as a simplified theory for how habitus can eventually be altered.  These examples and created theories will demonstrate that habitus is a critical component in the role of global and local consumption issues, and how the ignorance of habitus can be attributed to the emerging withdrawal of developing countries from globalization issues, as well as hindering the progress of sustainable consumption ideals.
The Notion of Habitus

The term habitus is borrowed from Latin, which is originally a translation of the Greek word hexis meaning to acquire something, or being in a particular state (of character).  Aristotle popularized the term hexis when he wrote about and described human character.  Unfortunately, habitus is commonly incorrectly interpreted as habit, which is almost the opposite meaning of the original term hexis. (Robbins 1991, 36)

This paper focuses on Pierre Bourdieu’s use of the term habitus; his formal definition of habitus is “a system of durable, transposable dispositions, structured structures predisposed to function as structuring structures, that is, as principles which generate and organize practices and representations that can be objectively adapted to their outcomes without presupposing a conscious aiming at ends or an express mastery of the operations necessary in order to attain them” [(Bourdieu 1990b, 53) taken from (Swartz, 100-101)].  Alternative terminology for the term habitus includes “structured praxis”, “cultural unconscious”, “habit-forming force”, “set of basic, deeply interiorized master-patterns”, “mental habit”, “mental and corporeal schemate of perceptions, appreciations, and action”, and “generative principle of regulated improvisations”. (Swartz, 101)   The notion of habitus can be generally summarized by the statement: “If on one level habitus can be read as a way of conceptualized culture as practice, on another level it associates practice with habit (Swartz, 115).  This explanation shows how habitus is formed from the mixture of culture, practice, and habit…ideas that are typically ignored, or considered secondary, in traditional consumption theory.  Bourdieu can be considered a revolutionist in his development of habitus, and its application to consumption theory.
Bourdieu is one of the first post-structuralist sociologists to address the agency/structure problem in contemporary social theory. The theory of habitus accomplishes this by bringing the actor back on the scene.  He states that action is generated through an actors encounter and/or interaction between a situation and the actor’s durable dispositions. (Swartz, 290-291)  Bourdieu himself states that his conceptualization of habitus originated from the following thought, “I can say that all of my thinking started from this point: how can behavior be regulated without being the product of obedience to rules” [(Bourdieu 1990a, 65) taken from (Swartz, 95)].  Habitus dictates and enforces the rules of behavior, totally concealed within an actors actions, unknowingly to the actor.  “Habitus has enabled Bourdieu to escape from Marxist determinism and to suggest that humans inter-generationally create the conditions within which they are conditioned” (Robbins 1991, 171).  So although the behavior is hidden and committed unknowingly by the actor, the actor is still essentially setting his/her own stage.
To summarize habitus in a more simplified manner, habitus can be described as embedded ideas and practices, a kind of social/cultural habit. (class notes, October 4)  It must be noted that habit can lead to habitus, but on the other hand, habitus is much deeper that habit.  (class notes, October 13)  Habit contains routines that can easily and consciously be changed, while habitus is considerably deeper and is only altered unconsciously. (class notes, October 13)  Habitus can not necessarily be “changed”, but as this paper will demonstrate, habitus can eventually be altered.
Consumption Theory
The term consumption can simply be defined as the purchase and use of goods.  This definition has evolved to the acquisition and use of goods.  This modern definition takes into consideration that goods are not always purchased, but can be acquired through bartering, gifts, exchange for services, etc.  Consumption theory relies on traditional economic theory which is fundamentally based on the formula:  [dX = f(PX, PR, Y, T, E, A, Z)].  This formula states that a consumer’s demand over a given period of time is a function of: the price of the good, prices of other related goods, consumers income, consumers taste for the good, consumers projection of good’s future price, advertising, and other relevant factors.  This formula is based on the model of “homo economicus” (and parallel to the conventional consumption theory [James, 1]), which assumes that the consumer is rational, self-interested, and autonomous.  These assumptions limit the formula to only explaining short-term changes in demand, and only utilizing variables that can be measured…ignoring sociological variables such as important interactions and why the change is occurring. (class notes, September 27)  Desmond McNeill refers to this as a replacement of “homo economicus” with “homo socio-economicus”, “who is by no means ‘the mindless plaything of social forces’, but rather one who is strongly influenced by social forces (both consciously and unconsciously) and also, to a limited degree, contributes to these same forces” (McNeill, 23).  McNeill is hinting at the fact that traditional economic theory, and related consumption theory, entirely disregards the concept of habitus.

But does it entirely ignore habitus?  One must note that the standard economic formula includes Z (other relevant factors) as well as T (taste) which is a function of habitus, the social angle.  “The habitus is not just a random series of dispositions, but operates according to a relatively coherent logic, what Bourdieu calls logic of practice and this is organized by a system of classification.  The habitus…is what will shape an individual’s apparently personal taste through the way in which the individual applies the system of classification” (Lury, 85-86).  And Bourdieu believes taste “is a match-maker; it marries colours and also people, who make ‘well-matched couples’, initially in regard to taste…This spontaneous decoding of one habitus by another is the basis of the immediate affinities which orient social encounters…” (Bourdieu, 1984 [1979], 243) in (Corrigan, 32).  Bourdieu believes taste is an important component of his notion of habitus.  While although the standard formula does indeed contain the variable “taste” and “other relevant factors” which could be justly interpreted to include habitus, the formula is still deeply rooted in the “homo economicus” model that relies on rational behavior. This can further be narrowed to the idea that price fundamentally determines demand, exclusive of social issues and variables such as habitus.

Since the standard theory is socially flawed, what is the appropriate theory of consumption that contains social factors such as habitus?  Zygmunt Bauman justly believes that a single theory of consumption is not possible “Given the multiform and variegated connections and affinities of all sorts of attitudes and activities classified as consumption or consumption-related.  And since there cannot be a ‘theory of everything’…there is little hope that a ‘theory of consumption’ likely to quench the thirst of understanding will be ever construed” (Rojek, 297).  This paper is not arguing for a single theory, but deeper insight and inclusion of missing social variables within sub-parts of consumption (the global movement of ideas, people, and commodities). 
We must also understand that there are significant cultural meanings embedded within each of these consumption movement groups, which run parallel to the notion of habitus.  Grant McCracken developed an illustrative diagram of this idea (see Figure 1), where he contends that “This perspective asks us to see consumers and consumer goods as the way-stations of meaning.  To this extent, it encourages us to attend to structural and dynamic properties of consumption that are not always fully emphasized” (McCracken, 72).  McCracken travels beyond the conventional 
Figure 1 (Source: McCracken, 72)

consumption theories, and presents an idea similar to the alternative notion of habitus, explaining that there are deeper variables (meanings) to consider within consumption theory.  He further states that, “This significance is increased by the fact that goods communicate their meaning sotto voce.  This makes them an especially effective and stealthy...Communicated through goods, these messages are largely hidden from the conscious awareness of the recipient.  They do nevertheless enter into consciousness, there to take up residence and exert their influence” (McCracken, 133).  So where habitus is simplified as unconscious habit of consuming, McCracken proposes that there are also unconscious messages and meanings within consuming, and these meanings embedded within the consumption system are critical to shaping, and potentially altering, ones habitus.  This idea is similarly supported by other consumption theorists such as Peter Corrigan, he dedicates a whole chapter in his book The Sociology of Consumption to illustrate how “Consumption communicates social meaning” (Corrigan, 32).  Understanding these meanings helps us better understand habitus, and how habitus can be potentially altered.
Movement of Ideas and Related Effects on Consumption and Habitus
The introduction of “soap opera” programs to India has brought about massive changes within numerous economic and social contexts of Indian life.  The adoption of this western idea into India has led to increased television consumption, and can be attributed to altering the families’ habitus of nightly rituals.  The evening soap operas have taken people out of their usual social situations and placed them in front of the television.  Here they are inundated with commercials as well as hidden consumption and political messages within the programs.  This in turn brings advertisements into the household during an important family time, attempting to increase consumption of other household products, essentially modernizing and altering ones habitus away from traditional values.  Research on an Indian soap opera, Taru, “proved that when entertainment-education programs are advertised and strategically integrated with community-based organizations and locally available healthcare services, there are disproportionate increases in positive behavioral and attitudinal changes.   As a direct result of Taru, local service providers reported a 200-600 percent increase in demand for contraceptives” (PCI, 2004).  The Western idea of the soap opera moving to India has drastically changed Indian consumption behavior, and in turn has altered habitus because of the changed consumption patterns as well as changed nightly social rituals.  And to the common Indian, this has all been an unconscious social change.
Norway has also been affected by the global movement of ideas.  A good example is the introduction of the American idea of fast food, a pre-prepared food item eaten “on-the-go”.  Norwegians have a long standing tradition that is engrained in their habitus to eat “matpakke” for lunch or snacks; the “matpakke” has a deep rooted history in Norwegian culture, and has specific social rituals...a unique habitus. (Witoszek, March 9, 2005)  Because of its ease and popularity, fast food has slowly taken over consumption of the “matpakke” and its corresponding ritual, thus leaving Norwegians with an altered food consumption habitus, as well as an unhealthy body.  It could not be determined how the idea of fast food was inflicted upon Norwegians; it can only be assumed that the idea was promoted through advertising as well as American television programs and movies (hidden messages within the instrument of meaning transfer [McCracken, 72]).
Global Movement of Ideas Theory: Incorporating Habitus

Simplified Theory of Idea Movement (STIM):  Clever Ideas encoded within TV Messages and Commercials
 are inflicted upon Actors with Existing Habitus and Goods can equal a subconscious Re-examination of ones Existing Habitus and Goods, which can lead to the potential alteration of ones habitus and ultimate consumption of the promoted idea and the corresponding good (Simplified Theory of Habitus Alteration, STHA).
STIM:  I(TV:M,C) -> A(E:H,G) = R(E:H,G) -> STHA

Habitus must be included in this simplified theory of the global movement of ideas and their associated effects upon consumption.  The messages and meanings within the ideas must invoke a reaction within the actor in order to eventually examine ones current state; the actors reaction and current state is a critical component of habitus in relation to its role in the above theory.  This is independent of whether the habitus will be potentially altered, that process is left up to the point of unconscious re-examination of the existing state.
Movement of People and Related Effects on Consumption and Habitus
The concept of ethnoscape is a prevalent work migration concept in India which has strong effects upon consumption behavior and habitus.  Ethnoscape is the moving of individuals between countries for the purposes of work, in the process, diminishing the importance of states and the boundaries of ones home country. (class notes, October 5)  Families encourage ethnoscapes by saving money to send family members out of India, they then in turn reciprocate by sending money home later.  (class notes, October 6)  In most cases the ethnoscaped individual returns to the home country, carrying with them new ideas of goods, different consumption patterns, and a potentially altered habitus.  This situation is defined as “double-habitus”, where an individual technically and emotionally belongs to two places, but only one associated habitus for each action.  When individuals travel from India to richer countries in search of work, what were originally luxuries are actually necessities in the new country.  When the individual travels back to India, their habitus may be altered to now accept the luxuries as necessities.  (class notes, October 6)  This can easily be seen with modern household appliances such as dishwashers, cloths washers, and refrigerators.  Elizabeth Shove refers to this as the “fracturing and remaking of normality when confronted with another socio-cultural context”. (class notes, October 13)  This is essentially the way to habitus alteration.
In Norway, there are very few examples of Norwegian movement affecting consumption and habitus.  This may be because Norwegians generally move/travel to many places for relatively short periods (see footnote #2).  But the movement of people from different cultures into Norway has modified Norwegian consumption practices, and potentially altered Norwegian habitus.  A good example to support this claim is the ever present existence of foreigner vegetable stands (innvandrerbutikk) in and around large Norwegian cities.  These stands have given Norwegians new exotic choices of ingredients to prepare food with, changing consumption behavior to favor atypical ethnic meals.  Thus altering Norwegian meal preparation habitus because of the presence of new ingredients, spices, and new tools and techniques needed to manipulate the ingredients.
Global Movement of People Theory: Incorporating Habitus

Simplified Theory of People Movement (STPM):  Actors with Existing Habitus and Goods go to a Foreign country with different New Habitus and Goods can equal a Re-examination of ones Existing Habitus and Goods, which can lead to the potential alteration of ones habitus and ultimate consumption of the foreign good (Simplified Theory of Habitus Alteration, STHA).
STPM:  A(E:H,G) -> F(N:H,G) = R(E:H,G) -> STHA

Similar to STIM, habitus must be included in the simplified theory of the global movement of people and their associated effects upon consumption.  The messages and meanings within the newfound habitus and goods must invoke a reaction within the actor in order to eventually examine ones current state
; the actors reaction and current state is a critical component of habitus in relation to its role in the above theory.  This is independent of whether the habitus will be potentially altered, that process is left up to the point of unconscious re-examination of the existing state.

Movement of Commodities and Related Effects on Consumption and Habitus
The introduction of the commodity of western soaps to India has produced dramatic changes in consumption behavior, and is a prime example of habitus alteration.  Prevalent soap use in India actually runs parallel with the movement of the idea of hand washing to India, but it is essentially backed by the movement of the commodity of soap to India.  The movement of the idea of cleanliness and associated soaps into India is a type of “social reconstruction” which takes a local concern and changes the way the people consume. (class notes, October 11)  This in turn eventually alters habitus.  Valerie Curtis, who is known to have said "Poo is the public enemy number one!" (D’Monte, 1), believes that “The soap industry might be doing more than the Ministry of Health to save lives in the country [Kerala, India].  Soap is probably one of the most important health products ever invented.  Soap, when used to wash hands, prevents the transmission of the killer agents of disease and so prevent infection and death.” (October 11 class handout)  On the other hand, Vandana Shiva believes that “Kerala has been chosen as the State to implement the ‘Washing Hands’ project in India even though Kerala has the highest hygiene standards, lowest diarrhoeal deaths, highest awareness on prevention of diarrhoeal diseases, lowest childhood mortality, highest female literacy…The World Bank project is an insult to Kerala’s knowledge regarding health and hygiene” (October 11 class handout).  The promoters of soap do not fully understand the existing hygienic habitus of Kerala individuals, leading to the installation of a rigid campaign, which points to the increased import (movement) of the commodity of soap into the area.
There are many examples of how the global movement of commodities into Norway has affected consumption and habitus.  One visible example is the movement of American SUV’s onto Norwegian roads as regular passenger vehicles.  Traditionally, smaller European cars have been the norm in Norway, but SUV’s are becoming ever-present, growing in numbers and size yearly.  These over-sized vehicles are altering the traditional Norwegian habitus of living with smaller, economical, practical cars.  This can partially be explained by the observance that “the traditional practice of frugality is diminishing in Norway” (class notes, October 5), leading to different consumption patterns and a potentially altered habitus relying on excessiveness (especially in vehicle choice). 
Global Movement of Commodities Theory: Incorporating Habitus

Simplified Theory of Commodity Movement (STCM): Commodities backed by clever Ideas are inflicted upon Actors with Existing Habitus and Goods can equal a subconscious Re-examination of ones Existing Habitus and Goods, which can lead to the potential alteration of ones habitus and ultimate consumption of the promoted idea and the corresponding good (Simplified Theory of Habitus Alteration, STHA).

STCM:  I(C) -> A(E:H,G) = R(E:H,G) -> STHA

Similar to the presented STIM and STPM theories, habitus must be included in the simplified theory of the global movement of commodities and their associated effects upon consumption.  The messages and meanings within the new commodities must invoke a reaction within the actor in order to eventually examine ones current state; the actors reaction and current state is a critical component of habitus in relation to its role in the above theory.  This is independent of whether the habitus will be potentially altered, that process is left up to the point of unconscious re-examination of the existing state.

Habitus Alteration Theory (STHA)
The aforementioned examples not only demonstrate the importance of habitus within the practice of consumption in light of global movement, but also demonstrate that habitus can indeed be altered to accept the new consumption practice and associated good.  In consumption theory, It is critical to understand habitus, as well as understand that habitus is not necessarily static. “It [habitus] is not a predisposition, in the sense of being fixed or intrinsic.  We inherit dispositions which condition our social and moral choices, but we are able to modify this conditioning somewhat by making circumscribed, new choices.  There are parameters within which our ‘habitus’ can be adjusted…” (Robbins 2000, 187).  The adjustment or alteration of habitus is not a sudden change of fundamentals by the actor, but more of a slow adaptation, “There is an ongoing adaptation process as habitus encounters new situations, but this process tends to be slow, unconscious, and tends to elaborate rather than alter fundamentally the primary dispositions” (Swartz, 107).  It is imperative and beneficial to see actors as strategic improvisers, “Actors are not rule followers or norm obeyers but strategic improvisers who respond dispositionally to the opportunities and constraints offered by various situations” (Swartz, 100).  While at times actors may seem passive and obedient, they are actually continually processing information for the potential opportunity for change.
The optimal conditions for one to subconsciously reflect upon ones habitus and potentially change are, “…when habitus encounters objective structures radically different from those under which it was originally formed.  Yet, the weight of history shapes decisively our response in those situations” (Swartz, 113).  Reflection of ones habitus relies heavily upon history and tradition associated with the habitus; this is not going to be immediately given up without careful consideration and proof that the new consumption and related habitus is substantially better for the actor.  Although habitus can be temporarily diminished for short durations during particular events, “Conduct relies less on habitus in situations that are highly codified, regulated, or threatening to vital material and political interests” (Swartz, 113).  And habitus can be altogether abandoned (temporarily) in serious situations, “As a general rule, where material interests are considerable or the threat of violence eminent, it is less likely that prevailing powers leave the course of action up to the habits and the more likely that action becomes highly formalized, such as in diplomacy between states” (Bourdieu 1987, 96) taken from (Swartz, 113).  Through understanding the conditions of habitus alteration a simplified theory can be considered.
Simplified Theory of Habitus Alteration (STHA): the Visioned Habitus plus Practicality of New good is greater that the Traditional benefits plus Habitus of Existing good can equal acceptance of Habitus Alteration which then leads to Consumption of the New good if financial resources exist, which eventually leads to Habitus Alteration.
STHA:  V(H+P
) > E(T+H) = a(HA) -> N(C)
 -> HA
Conclusion

Social issues, especially the notion of habitus, have traditionally been left out of economic and consumption theories…the aforementioned examples and corresponding theories have shown that habitus is an essential component to the application of globalization and general consumption behavior.  One could contend that the changes in consumption behaviors due to global movement (of ideas, people, and commodities) are bitterly negative in form; ruining local traditions and long-standing habitus.  Emmanuel Wallerstein’s World Systems Theory describes this as “a grinding down of local cultures by Western materialism”. (class notes, October 5)   But others believe that it is simply cultural emulation of western consumption. (class notes, October 5)  Daniel Miller states that it empowers homogenization and it “may be as much the foundation for new diversities as for the elimination of old ones” (October 5 class handout from Miller 1995, 286). Many also advocate a revisit of Ghandism, promoting a return to what is native, where individuals live in simplicity and the state supports indigenous development (swadesh). (class notes, October 5) Either way you look at it, one can not simply alter the natural evolution of globalization, it is an unmovable force, but one can understand and utilize the notion of habitus to reduce the impact of new consumption patterns to developing countries.
Understanding habitus, and encouraging this understanding within the business sector, can sway the balance away from (b) and more towards (a)
.  A lot of this weight falls on the marketing and advertising divisions within the large multi-national business.  Instead of westerners pushing the western way of consuming an item, it should be locals deciding if and/or how the consumption of the item fits their existing habitus.  This solution may lead to just a small alteration to a general habitus, not a full-fledge competition with the habitus.  This fits Hal Wilhite’s idea of sustainable consumption which is simply explained as “consume differently to eventually consume less…by simply changing the way people choose and the choices available to them” (class notes, September 5), while also striving for a more balanced equilibrium between the consumer and politics (class notes, October 13).  This leads to consumption patterns and habitus more in line with traditional values.
Currently, Venezuelan president Hugo Chavez is leading people to a new form of capitalism (essentially socialism), a system he envisions being without western influence and control.  In a recent protest at the Summit of Americas, Chavez promised to “bury U.S.-style capitalism throughout Latin America...leading a ‘Bolivarian revolution’ that would spread socialism throughout Latin America…to defeat imperialism and create a better life” (Washington Post, A01).  Chavez believes that the U.S., and it political and economical treatment, is the main obstacle between Latin American gaining prosperity.  He is attempting to fight globalization in order to change his region’s consumption patterns, and return to an idealized state of past habitus.  Jeffrey James explains this concept by stating, “traditional consumption theory is inadequate as a means of assessing the welfare effects of globalization on consumers in developing countries, mainly because such theory excludes, by assumption, the unexpected outcomes - including feelings of disappointment and frustration…” (James, 99).  This is just another example of consumption theory ignoring the social context, but the repercussions of Chavez’s anti-globalization movement may just become large enough to register a wake up call for the inclusion of social variables such as habitus into conventional economic and consumption theory.
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� The television is just one of many examples of the possible global movement of ideas.


� This process takes time; a short visit to a foreign country will normally not reveal any sort of varying habitus of the actors of the visited country, or if a habitus is discovered, it could be a false-positive.


� It could also be appropriate to add the concept of “fashion” to this component of the theory.


� Within the STHA theory, the final goods consumption can only occur if financial resources exist to purchase and consume the good, but rarely would an actor get to this point of Habitus Alteration acceptance if he/she did not have the resources to consume the particular good.


� This concept was discussed in introductory paragraph.






